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Moderator
A Tim Cole

A Director of Environmental Initiatives & Product Development,
Forbo Flooring Company

A" Incoming Chair, U.S. Green Building Council
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Panelists
A John White
A Energy Management and Environmental Solutions Manager, Eaton
A Daniel Daggett
A Manager of Corporate Sustainability, JohnsonDiversey
A Aaron ltes
A Director of Marketing, KONE
A Gary Jakubcin
A Manager of Green Products and Lifecycle Management, Owens Corning
A Steve McGuire
A Environmental Marketing Manager, Philips Lighting
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LIFE CYCLE ASSESSMENT (LCA)

Process Elements

N 4

Environmental Impact Categories

raw materials pre-processing production distribution installation use & maintenance recycling & disposal

warming depletion waste toxicity toxic depletion formation air quality

global acidification  eutrophication  natural resource  solid ecological human ozone smog indoor embodied

energy

Specific to product, not category

Process elements are evaluated against environmental impact categories
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Third-party Certification

A Provides customers with written assurance that a
product, process or service conforms to specified
requirements

Al't 6s al l about transparency,

meeting stakeholder demands
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Environmental Footprint
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Man's footprint on the planet today.
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John J. White, P.E. LEED AP

Energy Management and Sustainability Solutions Manager
johnjwhite@eaton.com
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Eaton Corporation

Electrical Sector Industrial Sector
$6.9 B Sales $8.5 B Sales

Electrical Americas Hydraulics

Note: Electrical Sector revenue includes Moeller and
Phoenixtec from the time of acquisition
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Wecareabout ADoing Bus

ASandy Cutler, Eaton CEOi April 7, 2008

AiWhet her you believe in Climate
betterétake sustainability on t
opportunity to do the right thi
AR Ri ght i nspdtdfsustanabdity initiatives i power

management in a safe, efficient

Eaton helps customers go green by building products and
providing services that manage and distribute energy more
efficiently.
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Eatonds Green Leaf Cer

AThe Eaton Green Leaf Certification pr
documented environmental performance to customers, consumers and our
communities.

A How It Works

AEatonés Green Leaf designation begins
environmental claims, but then adds tougher requirements, including:

A Third party certifications and endorsements

A Analysis of potential negative attributes, trade-offs and risks
A Thorough documentation

A" Higher level of customer environmental benefits

A A panel of representatives from various Eaton business functions, corporate
groups and main businesses review the application and make a decision to
award the Green Leaf.

A Ultimately, our customers and consumers will provide the final i and highest i
level of approval by choosing our products for superior environmental
performance
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What the Green Leaf graphic symbolizes

A The Eaton Green Leaf graphic
symbolizes that an Eaton product or
/ solution brings EXCEPTIONAL
£ environmental benefits
symbol of our rigorous steps to uphold
An Eaton Green Solution our sustainability commitment

A Thus, itis critical that use of the graphic
be supported by clear and defendable
environmental benefit criteria and facts,

i including adhering to all government
guidelines.
/ A A Green Leaf Graphic usage approval
process and review procedure have
been developed to ensure that Eaton
An Eaton Green Product environmental claims are robust and
credible in order to protect Eaton and

the Eaton brand from fic
criticism.
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http://www.eaton.com/sustainability/greensolutions

AEvaluating Green Products:
Cleaning Chemicals

A Daniel Daggett, Ph.D., Corporate Sustainability
A JohnsonDiversey, Inc.

Green product claims

AThird party certificati
1 Green Seal, Ecologo, GREENGUARD, DfE
A Product claims
TORecycl abl ed, O6Readily Bi
A Supplier programs/brands
1TSCJ6s Greenli st



